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“The AbilityOne Program: Think AbilityOne First”
                       Integrated Public Affairs Campaign

Challenge: Promote the National Institute for Severely Handicapped and its leading disabilities initiative, the AbilityOne Program, as a nationwide provider of fair employment opportunities among 1,300 affiliate partnerships, media outlets, stakeholders and federal agencies across the US.

Insight: According to the 2000 Census Bureau, of the 31 million residents between the ages of 21 and 64, living in the US and who have disabilities, a staggering 21 million are unemployed. That’s an alarming rate of 70 percent. Often these individuals often face significant barriers to employment and rely solely on public benefit programs, thus the need for outside assistance. As a conscious effort to help these populations find and secure work, the AbilityOne Program steps in as an intermediary, coordinating firm contracts with federal agencies on one end; and providing training programs, products, services and employment preparation tools on the other end. 

[bookmark: _GoBack]As a result, AbilityOne has been ranked the single largest source of employment for people with significant disabilities in the US. Out of these 40,000 individuals placed in employment opportunities, most have gone on to live fulfilling, meaningful lives and received praise for their outstanding work performance. Many of those successful individuals have come back to NISH as leading spokespersons for the AbilityOne Speakers Bureau, speaking highly of the program and its dedication.

 Solution: Integrate NISH’s established value, brand sentiments and motto, “Think AbilityOne First” into a regimented and integrated Public Affairs, PR and Marketing campaign over 6 months. Connect with as many of the 1,300 affiliates as possible, write speeches and coordinate federal contracts, while promoting any/all NISH communication platforms.
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